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Abstract: The new thrust given to the process of economic development of the country by the new dynamic 
leadership has created an all round enthusiasm and the new slogan of “March towards the twenty first 
century” has gained popularity. But in this new enthusiasm a very vital sector of the society which can 
contribute substantially towards the economic development of the country is still not given as much attention 
as required. And that vital sector is women entrepreneurs. Life for a women entrepreneur, having a small 
scale industry is not a bed of roses. The individual women entrepreneurs single-handedly face a plethora of 
seemingly endless problems. In fact, from the moment an entrepreneur conceives the idea to start her/his 
own unit, she / he has to work hard against heavy odds. The problems of industries, whether in small, 
medium or large sectors, are almost similar but their nature and scope vary. The largest sector can influence 
to some extent its raw material suppliers, its customers and at times even the government in framing its 
policies. The small and medium sectors have many limitations as compared to large sector in facing different 
problems. Majority of functions has to be performed by the owner themselves due to limitation of resources. 
In the case of women entrepreneurs the problems get compounded because certain problems have gender 
dimensions attached to it. The management of domestic commitment and childcare support are the two 
issues where women have to play a more active role. This, coupled with the narrow vision of the society in 
still accepting women in a separate entity as an entrepreneur makes the life of a women entrepreneur all the 
more difficult. Therefore, the need to conduct this study specifically into women’s business ownership is 
based on the proposition that women face problems, some of which are in addition to, or different from, 
those met by men, in starting and running businesses. Pondicherry is the locale selected to convey the 
present work. 
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Introduction: 
The woman of today has opted for new horizons, 
and paths, to satisfy her quest for self-expression 
and creativity. She strives to be economically, 
psychologically independent and attain her own 
social status, leading to harmonious family 
existence. This ultimately takes her towards 
acquisition of everything that her male counterparts 
could think of achieving for themselves. Although 
women have owned and operated business for 
decades, but they were rarely recognized or given 
credit for their efforts. Because of centuries of 
exploitation and subjugation, Indian women have 
remained at the receiving end. Women in India 
have been the neglected lot. They have not been 
actively involved in the mainstream of 
development even though they represent an equal 
proportion of the population and labor force. 
Primarily women are the means of survival of their 
families, but are generally unrecognized and 
undervalued, being placed at the bottom of the pile. 
And the mostly patriarchal social system in the 
society has always marginalized women and kept 
her aside. 
Despite numerous situational barriers and tangible 
obstacles, more and more women are today 
entering the field of business or enterprise. And at 
the present day due to the urbanization and 
consumerism, women seem to be in search of 
identity in the economic world. Women 
Entrepreneurs are those groups of women who 
have broken away from the beaten track and are 
exploring new avenues of economic participation. 
Women as an independent target group, account for 
495.74 million and represent 48.3% of the 
country‟s population, as per the 2001 census. No 
country can achieve its potential without 
adequately investing in and developing the 
capabilities of women. In the interest of long-term 
development it is necessary to facilitate their 
empowerment. In many developing countries, 
including India, women have much less access to 
education, employment, income and power than 
men. Even after five and a half decades of planned 
development Indian women have not achieved 
expected success in the mainstream of life. Our 
country will be unable to have a competitive edge 
over others until and unless the status and role of 
women is improved. 
Review of Literature: 
Many studies have found that women entrepreneurs 
in developing countries have to face difficulties in 
assessing and competing in local market. For 
instance, Lack of business management skill (Kock, 
2008; Coleman, 2007; Maas and Herrington, 2006; 
Brindley (2005:154); McClelland et al. (2005:4) ); 
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Lack of education and training (in 
general)(Coleman, 2007 ; Botha , 2006;  Mass and 
Herrington, 2006) ; Inter-role conflict  ( Van 
Vuuren and Groenewald , 2007; Bradley and Boles 
, 2003) ; Inequality of access to credit (difficult to 
obtain financing as  a women) ( Smith-Hunter , 
2006;  Greene, Hart, Gatewood, Bush and Carter, 
2005)  ;  Inhibiting laws and regulations (lower 
access to land, contractual rights- husband‟s 
consent or judge approval) (Ong , 2008; Van 
Vuuren and Groenewald, 2007 ; Maas and 
Herrington , 2006 ; Baeva, 2004 ; Welter , 2004) , 
Family pressure(gender-role expectation) (Winn , 
2004; Bradley and Boles , 2003:22); O‟Neill and 
Viljoen (2001:39); Jalbert (2000:30); Chell and 
Baines (1998) ; Lack of self confidence (Kock 
(2008:103); Greene et al. (2005:11); Bradley and 
Boles (2003:17);  Risk averse (Kock,  2008; Bell 
and Ibbotson , 2005 );  socio-cultural environment 
(lack of respect from male community and 
stereotype ) (Van Vuuren and Groenewald, 2007) ; 
Isolation from business network (De Bruin et al.; 
2007) ; Lack of female role models (Mattis, 2004; 
Matthew and Moser ; 1995); Lack of timely 
business information (Welter , 2004; Kantor, 
2001); Pressure of children  (McClelland et al. , 
2005; Winn,2004).  
Richardson, Howarth and Finnegan (2004) 
commented that women entrepreneurs suffer from 
significant material constraints through to 
unhelpful attitudes arising from society‟s negative 
attitudes towards women in business. Women 
entrepreneurs often feel that they are victims of 
discrimination. This assertion was also emphasized 
by Orhan (1999), who found that one of the most 
interesting matters with respect to women 
entrepreneurship is the different ways women are 
discriminated against in concealed ways. 
According to Kuratko and Welsch (1994), women 
entrepreneurs have long felt that they have been 
victims of discrimination. Several studies examined 
the types of discrimination and some have been 
trying to document them. This statement is 
supported by De Bruin, Brush and Welter (2007). 
Researchers Sexton and Bowman-Upton suggest 
that female business owners are subject to gender-
related discrimination. In addition, Abor and 
Biekpe (2006) emphasize that this discrimination 
against women appears to be even worse in sub-
Saharan African nations, such as Ghana, where the 
financial sector is male oriented. The argument is 
further supported by Marlow (1997), who 
commented that discrimination remains a problem 
for women in self-employment, for example, they 
experience particular difficulties in gaining bank 
finance for their ventures. 
Challenges to women entrepreneurs cover a broad 
spectrum, including point of education, inter-role 
conflicts emanating from greater parenting 
responsibilities, a dearth of financial assistance and 
social-cultural constraints (Ghosh & Cheruvalath, 
2007). Although men and women both experience 
personal problems, women recorded more 
difficulties. This is particularly true with respect to 
a deficiency of self-confidence and not being 
considered seriously by providers of funds when 
applying for funds (Bridge, O‟Neill & Cromie, 
2003). It is widely admitted that women have 
access to fewer resources than men. For instance, 
relative to men, they tend to have lower access to 
land, credit facilities, instruction and preparation 
facilities (Katepa-Kalala, 1999).  Furthermore, in 
many countries, women have fewer inheritance 
rights either by law or obstacles preventing women 
from realizing their economic potential as well as 
constraining economic development (Ong, 2008). 
Objective of the study: 
Objectives are the end view towards which action 
is directed. So behind any purposeful activity there 
lies certain objective. The present work has been 
undertaken keeping in view the following aims: 
1- To find out the extent and nature of 
women operated enterprise in 
Pondicherry. 
2- To know about the specific problems 
faced by women as entrepreneurs. 
Research Methodology: 
The following methodology is used in this study  
Area of the Study:  
Pondicherry is the locale selected to conduct the 
present study. The Union Territory Comprises of 
four regions Viz. Pondicherry, Karaikal, Mahe & 
Yanam for which the capital is Pondicherry itself 
Because Pondicherry bears witness to spectacular 
industrial growth. In 1954, there were only three 
large textile mills and some five odd small 
industrial institutions. With proactive investment 
policies, an industry- friendly Government and a 
hassle-free environment, the Union Territory has 
made rapid industrial progress. At present there are 
37 large scale, 109 medium scale and 6016 small 
scale industries (Source: Pondicherry Industrial 
Promotion Development And Investment 
Corporation Limited. 
Sample:  
Simple random sampling is used for this study. 
And to achieve the objectives of the present study, 
the list of entrepreneurs was obtained from the 
institutions like District Industrial Centers, 
Pondicherry Industrial Promotion Development & 
Investment Corporation Limited, Pondicherry 
Corporation for Development of Women & 
Nationalized Banks supporting women 
entrepreneurs in Pondicherry region. The list of 
women entrepreneurs was based on the license 
given to start the enterprise, training is provided 
and the loan sanctioned to the entrepreneurs. As 
such nearly 400 women entrepreneurs were 
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identified from these intuitions. Owing to time 
constraint 114 women entrepreneurs were located 
from Thattanchavady, Periakalapet, Anna Salai, 
Muthialpet, Lawspet, Elango Nagar, Kamaraj Salai 
and Pondy town limit due to easy access by the 
researcher.  
Sources Of Data: 
 Clearly, there is no single “feminist way” 
to do research. Contemporary feminist researchers 
agree that both qualitative and quantitative research 
methodologies may be feminist in their theoretical 
stance and are necessary in fully understanding 
women‟s lives. It does not indicate any particular 
choice of one method over another. Multiplicity of 
methods allows us to study the greater possible 
range of subject matters and reach a broad set of 
goals. This methodology will help “to challenge the 
subordination, passivity and silencing of women by 
encouraging them to speak out about their own 
condition For example, Feminist interview and oral 
history research enable us to hear women‟s 
experiences; feminist case studies lets us 
understand the women in their contexts. In this 
study it can be mentioned here that there are two 
different methods, which as follows: Primary data 
and Secondary data. 
 Primary data are those which are collected 
for the first time and are thus original in character, 
whereas secondary data are those which have 
already been collected by some other persons. The 
entire research work started with a collection of 
secondary data that were needed to formulate the 
objectives and hypothesis. They were very much 
need to provide references to researchers. As such 
the secondary data collection made involve in 
making- Plethora of literature that were pertaining 
directly to the topic under study and to peripheral 
areas of topic under study.
1
 The secondary methods 
were restored to clarify concepts and in this context 
the books, journals, periodicals, magazines, internet 
browsing were extensively reviewed. 
And primary data were collected by 
utilizing different tools like observation, interview 
schedule and case study. Feminist researchers 
concern that interviewing practices have 
traditionally been masculine in nature, treating the 
interviewees as “objects” and the interviewer as 
faceless and invisible (Oakley, 1981). Those 
researchers seeking a more feminist research 
methodology have shifted to a more humanistic 
relationship in which the interviewer reveals 
feelings and allows for a reciprocal question and 
answering. It is thought that these new practices 
which allows for more open ended responses to 
questions provides greater insight into the lives of 
the respondents (Reinharz, 1992). Feminist 
                                           
1
 Wilkinson & Bhandarkar. Methodology and 
techniques of social research.( New Delhi: 
Himalaya pub. House, 1997). 
interviewing practices require an open, trusting, 
and often long term relationship between the 
interviewer and the subjects. The purpose of such a 
relationship is clearly articulated in the conclusion 
of their chapter The Interview: From structured 
questions to negotiate the text, in which Andrea 
Fontana and James Frey simply state “to learn 
about people we must treat them as people, and 
they will work with us to create accounts of their 
lives” (Fontana & Frey, 2000). 
Tools for Analysis:  
In this study the raw data collected are classified, 
edited and tabulated for analysis. Data was 
analyzed using descriptive statistics such as 
frequencies and percentages for analyzing the data. 
Limitation Of The Studies: 
Although the present study has very wide 
scope, it also still has certain limitations which are 
as follows: 
 This study is limited only to the women 
entrepreneurs of Pondicherry region. 
 The study is limited to 114 respondents 
only. 
 Rapport with the response and eliciting 
response from the respondent was a 
difficulty. Because there a strong 
dominance of male counterpart during 
conversation with respondent. The 
introvert personality of my respondent did 
not give me amply opportunity to collect 
the data‟s about their experiences and how 
they overcome it to become a successful 
women entrepreneur.  
 DATA ANALYSIS AND INTERPRETATION: 
Types Of Enterprise: 
A look at the types of enterprise is which 
the respondents were engaged (table: 3.10) makes 
it amply clear that women entrepreneurs in the 
sample have broken away from the beaten track 
and are exploring new avenues of economic 
participations. 
As is clear from the table no.:1, only a few 
of the enterprises promoted by these women can be 
regarded as an extension of Kitchen activities-the 
three Ps-pickle, powder (Spices) & Papads, with 
which women entrepreneurs are popularly 
identified. In fact, women entrepreneurs in the 
sample were engaged in diverse activities some of 
which involve relatively complex technologies and 
demanding considerable managerial capabilities. 
Some concentration of women respondents was 
found in „soft‟ industries like garments, 
handicrafts, etc. This can be explained on the basis 
that traditionally women have been denied 
education and skill formation and their access to 
funds is also very limited. 
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Table: 1. 
Distribution of Sample Respondents according 
to the Nature of Enterprises established: 
Nature of 
Enterprises, 
established: 
Total No of 
Respondent 
Percent 
(%) 
Garments 8 7.0 
Handicraft 10 8.7 
Beauty Therapy 28 24.5 
Publishing 
&Printing items 
4 3.5 
Stationary items 10 8.7 
Gift items 6 5.2 
Tailoring 12 10.5 
Catering  2 1.7 
Xerox shop 4 3.5 
Bakery Shop 12 10.5 
Candle shop 6 5.2 
Typist 4 3.5 
Boutique 8 7.0 
Total 114 100 
In the sample selected for the research 
study in Pondicherry region, it was found that 
women entrepreneurs are managing the different 
type of enterprises described as under in the table 
no 1. The table no: 1 indicate that the women 
entrepreneurs of the Pondicherry region take 
interest in a different type of enterprises. 
Location: 
The enterprise units, according to their 
location may be divided under two heads i.e. urban 
and rural location. 
Table: 2 
Location 
Location Frequency Percent (%) 
Rural 8 16 
Urban 42 84 
Total 50 100 
 In this study, as per the above division, 84 
percent women entrepreneurs run their enterprises 
in the urban area and only 15 percent run their 
enterprises in the rural area. 
  This also indicates that most of women 
entrepreneurs belong to the urban area. It shows the 
higher awareness of the women of the urban areas 
with entrepreneurship. There are many factors 
which are important for the less awareness in rural 
areas. For example, lack of education, lack of 
required information about the industries, facilities 
and services available, orthodox social and 
religious environment, working as a subsidiary 
labor etc., causes of less awareness towards 
entrepreneurship in rural area.  
Location is further divided into three broad 
categories: 
A. Units located at own place. 
B. Units located at rented place. 
C. Units located in industrial estates or 
industrial area. 
 The following table No-3 shows the 
situation which prevails in the selected sample for 
study. 
Table No-3 
Entrepreneurial Units & Location 
Location  Total No of 
Respondent 
Percent 
(%) 
Own house 37 32.4 
Rented 
place 
59 51.7 
Industrial 
estates 
18 15.7 
Total 114 100 
 The above table reveals that 32.4 percent 
units are situated in their own houses of the women 
entrepreneurs, 51.7 percent in the rented place and 
rest of the 15.7 percent in the industrial estates. 
 It is found from table that women did not 
prefer the industrial estates for establishing their 
units. When asked the reason for establishing their 
units. When asked the reason for the selection of 
the location majority have argued that the industrial 
estates are located out of town/city and it is 
difficult to manage their home and enterprise both. 
Moreover, they feel that for easy purchasing of raw 
material and for selling their products also their 
own house or rented premises in the town/ city are 
more convenient to them. 
 Availability of infrastructural facilities has 
been the main consideration for those entrepreneurs 
whose units are located in the industrial areas. Easy 
access to government facilities also prompted the 
women entrepreneurs to establish their units in 
industrial estates/ areas. 
Pattern Of Organization/ Ownership: 
 The most prevalent forms of ownership in 
the selected units are private proprietorship as is 
evident from the table No: 4 
Table: 4 
Forms of organization 
Forms of 
organization 
Total No of 
Respondent 
Percent 
(%) 
Private 
Proprietorship 
111 97.3 
Partnership 3 2.6 
Pvt. Ltd - - 
Total 114 100 
 In the table 4 indicates that out of 114 
units under study, 111 units are organized in the 
Private Proprietorship form, and only three units 
were organized as a partnership form of business. 
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None of the units were founded in private Ltd 
companies, public limited company and co-
operative form of organization in the sample under 
study. 
Problem faced by Women entrepreneurs: 
Socio-personal problems: 
Women, especially in our country, face certain 
problem, which are different from their male 
counterparts, in the course of starting and 
managing their own businesses. The management 
of domestic commitments and child care support 
are two issues where women have to play a greater 
role.  The socio-personal problems faced by 
respondents are depicted below: 
Table No:5 
Socio-personal problems faced by respondents 
Socio-personal 
problems faced by 
respondents 
Total No of 
Respondent 
Percent (%) 
Resistance from 
husband/family at 
time of start: 
23 20.1 
Dual duties 39 34.2 
Indifferent attitudes 
of society 
14 12.2 
Non-cooperation 
from family 
members during 
operation stage 
12 10.5 
Backbiting by other 
people 
8 7.0 
Male dominance 4 3.5 
Limited liberty for 
women 
2 1.7 
Miscellaneous 12 10.5 
Total 114 100 
As is evident from table no-5, percent of 
respondents faced resistance from either husband 
or family (family was considered as parent-in-laws 
in the case of married women entrepreneurs and 
parents in case of unmarried ones) or both at the 
time of starting their respective enterprises. The 
respondent who hinted at facing of resistance from 
either husband or parents or parents-in-laws was 
asked to further spell out the reason behind the 
resistance. They stated that the major concern of 
the family was that she (the women entrepreneur) 
would not be capable to pay proper care to children 
and parent-in-laws and would also neglect the 
housework. And some respondent said that theirs is 
a very conservative household. The family feels 
that it is not safe for women to go and remain out 
of the home. Even they did not allow to talk to 
strangers, some respondent hinted at the fear of 
insecurity along the role of husbands and/ or 
parent-in-law. These respondents stated that their 
husbands and/ parent-in-law feared insult and 
humiliations at their (the women entrepreneurs) 
hands after the success of the initiative. These 
respondents further opined that husbands are 
jealous of their wives‟ success and economic 
independence. Women entrepreneurs said that they 
faced resistance from husband / parents / parents-
in-laws because of want of sureness in their (the 
women entrepreneurs) abilities to set-up and 
oversee a business enterprise. Women 
entrepreneurs hinted at the deficiency of trust on 
the portion of the household due to misplaced fears 
that women from a service background cannot run 
a job successfully. One unmarried women 
entrepreneur said that her parents were insisting on 
her marriage because of her getting „over-aged‟. 
Women entrepreneur said that she was treated like 
a maid in the house and despite her best efforts to 
please the in-laws, she could not succeed and 
therefore revolted and set up her own business. 
Women entrepreneur said that she did not get any 
vociferous „no‟ from the family, but was 
discouraged to venture into an entrepreneurial 
career. No helping hand was extended to her in 
sharing of the household work. Non-access to the 
family‟s financial resources for setting up business 
and non-cooperative attitude of family members 
while traveling out of the station were other 
discouraging factors experienced by women 
entrepreneurs. 
In all the above respondents who did face 
resistance were further probed as to whether the 
problem of unacceptability still persists after their 
success in their respective entrepreneurial venture. 
Whereas the bulk of the above hinted at the 
disappearance of the problem, a small percentage 
maintained that the problem still runs. 
The women entrepreneurs who were  able to tide 
over the problems/ resistance from the family 
members were asked as to whether they find any 
positive attitudinal change on the part of husbands 
or parents/ parents-in-law (as the case may be) after 
the success of their enterprises. While the majority 
replied in the affirmative, said that their family 
members were still unable to reconcile to their 
entry into entrepreneurial career. 
34.2 percent of the respondents stated that they feel 
stress while completing the dual obligations of an 
entrepreneur and a homemaker. They stated that 
tension is inevitable because  in typical Indian 
setting still a woman has to perform the majority, if 
not entirely, of the household work even though 
she may be working outside too.  
12.2 percentage of respondents talked about the 
apathetic attitude of the society towards them 
because in their words society has yet to accept 
women in their new role as entrepreneurs. Women 
entrepreneurs per se also lack credibility in the eyes 
of people due to which they are generally not taken 
seriously by the public unless they prove their 
credential quite emphatically. Some women 
entrepreneurs complained of non-cooperation with 
their enterprises.  7.0 percent of women 
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entrepreneurs were appalled by backbiting by other 
women and men. They stated that people feel 
envious of a successful women entrepreneur and 
always try to get her mentally upset by talking 
rubbish and baseless things. 3.5 percent of the 
sample women entrepreneurs complained of male 
control. They stated that a typical male ego of their 
husband comes in the direction of their respective 
enterprises. Another 1.7 percent respondents 
lamented the limited liberty given to women 
entrepreneurs to the heights they are not able to 
take their venture to the heights they wish to 
acquire. 10.5 percent of women entrepreneurs cited 
certain other personal problems being confronted 
by them like lack of experience and self-
confidence, odd hours of employment and lack of 
socializing with their relatives and friends on 
account of lack of time. 
Marketing problems: 
Marketing is another area which very often proves 
to be the graveyard of many small scale 
entrepreneurs. It has been found that the small scale 
entrepreneurs, owing to their high achievement 
orientation, generally set higher goals in terms of 
marketing of their products/ services, but later to 
find them hard to reach because of grueling 
competition and other external elements. Table No-
6 depicts the marketing problems being faced by 
sample respondents. 
Table No-6 
Marketing problems 
Marketing 
problem 
Total No of 
Respondent 
Percent 
(%) 
Cut throat 
competition 
44 38.5 
Lack of 
information on 
changing markets 
6 5.2 
Indifferent attitude 
of customers 
10 8.7 
non-proactive 
attitude of 
entrepreneur 
4 3.5 
Availability of 
spurious products 
8 7.0 
Lack of traveling 
mobility 
16 14.0 
Collection of 
payment 
16 14.0 
Miscellaneous 10 8.7 
Total 114 100 
As is evident from table no-2, as many as 38.5  
percent of the respondents cited the problem of 
their products/ services on account of cut throat 
competition in the market, lack of information on 
changing markets, hesitation on their part to be pro-
active and indifferent attitude of customers. The 
women entrepreneurs specifically complained of 
competition by large industrial houses who try to 
unsettle upcoming small scale entrepreneurs. In 
addition, the inability of consumer to differentiate 
between genuine and spurious products, thereby 
affecting the marketability of genuine products was 
highlighted by 7.0 percent of the respondents. 14.0 
percentage of respondents cited problem of 
traveling, on account of sale or purchase.  14.0 
percent of respondents cited problems in the 
collection of payments. 8.7 percentage of 
respondents mentioned their inability to publicize 
their products due to meager financial resources. 
Problem of occupational mobility: 
Occupational mobility, i.e. shifting from one 
product line to another is an area where women 
entrepreneurs are generally found to be more at a 
disadvantageous position than their male 
counterparts. In our sample respondent has cited 
the problem of occupational mobility. These 
respondents were further probed to discover out the 
understandings behind the lack of occupational 
mobility. Table No-7 depicts the grounds 
mentioned by these respondents for their lack of 
occupational mobility. 
Table No-7 
Reasons for lack of 
occupational mobility 
Total No of 
Respondent 
Percent 
(%) 
Preference for 
stability/security 
orientation 
48 42.1 
Dual duties 26 22.8 
Lack of resources 12 10.5 
Lack of self 
confidence 
10 8.7 
Lack of a fully grown 
up business mind 
8 7.0 
Miscellaneous 10 8.7 
Total 114 100 
As is evident from table No 3, 42.1 percent of 
sample respondents cited „Preference for 
stability/security orientation‟ as the prime reason 
which inhibits women entrepreneurs from 
exhibiting occupational mobility. This group 
opined that since very few women do well in 
business they are in and try to make it more 
profitable instead of taking chances with a more 
lucrative or tempting business line.  22.8 per cent 
respondents of this group stated that women have 
little time for indulging in risky proposition of 
changing the business line.  „Lack of resources‟ 
was cited as the reason by 10.5 percent of 
respondents belonging to this group.  These 
respondents stated that women are inherently at a 
disadvantageous position in terms of financial 
backing which keeps them from being innovative 
as far as a change of the product line is concerned. 
These respondents said, “Money to be spent on one 
entrepreneurial attempt has to be removed from a 
male counterpart (father, husband or son) and loss 
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in first venture is not probable to result in there 
again giving money for a second or third try”. This 
statement aptly sums up the dilemma on the 
financial front which the women entrepreneurs face 
while thinking of occupational mobility. 8.7 
percentage of respondents belonging to this group 
assigned „lack of self-confidence amongst women‟ 
as the reason which forbids them from moving on 
to another lucrative product line. This was followed 
by „Lack of fully grown-up business mind‟ as the 
factors cited by 7.0 percent of entrepreneurs 
belonging to this group. It is clear that the 
respondents of the above two categories rank 
themselves lower vis-à-vis male entrepreneurs in 
terms of their entrepreneurial mental faculties as 
well as self-confidence. 8.7 percent of women 
entrepreneurs belonging to this group cited various 
other reasons like fear of the unknown/untried, 
social pressure, less patience than men and lack of 
technical know-how. Some of them opined that if 
one is successful in her business, then there is no 
need to shift the business line. 
Problem with Availing Government assistance: 
Receiving assistance from support agencies has 
generally been found to be not trouble free. During 
the course of field work a majority of women 
entrepreneurs was found to be facing one problem 
or the other pertaining to government aid. Table 
no-8 depict these problems and constraints faced by 
the respondents. 
Table No-8 
Problem in availing 
government 
assistance 
Total No of 
Respondent 
Percent 
(%) 
Are not aware about 
the schemes of 
assistance 
30 26.3 
The problem faced 
in availing assistance 
46 40.3 
Discrimination with 
women 
entrepreneurs 
24 21.0 
Ignorance  of laws, 
procedures by 
women 
entrepreneurs 
14 12.2 
Total 114 100 
As is manifest from the table, 26.3 percent of the 
sample respondents said that they are not fully 
cognizant of all the schemes of assistance. Lack of 
adequate promotional efforts on the role of support 
agencies could be the major reason behind 
ignorance of a large glob of the respondent 
regarding the several schemes of assistance. The 
respondents (40.3 percent) were further asked to 
list down the problems which they faced in these 
agencies by availing of various schemes of 
assistance. An analysis of data, it was found that 
women entrepreneurs cited in inordinate delays as 
the main problem in availing these schemes of 
assistance. The women entrepreneurs said that 
there is a great deal of depravity in these offices. In 
this connection, it was revealed that women 
entrepreneurs face a peculiar problem as officials 
of these agencies feel shy of asking for a bribe 
from them and therefore, person working in these 
agencies expect women entrepreneurs to be 
accompanied by their husband or sons. Further, 
women entrepreneurs‟ hinted at the unsupportive 
attitudes, sex discrimination and use of foul 
language by officials of support agencies, 
especially those at the lower rank of the ladder. The 
officials doubt the capabilities of women 
entrepreneurs in taking in right utilization of loan 
or other inducements. Some of the beneficiary 
respondents cited certain peculiar problems which 
are faced by entrepreneurs belonging to fairer sex 
only. Two beneficiaries said that the authorities 
giving sales tax number desist from doing so as the 
women they come to cognize that the unit is being 
lead by a women entrepreneur. Another two 
respondents hinted at unwillingness on the part of 
the banks to finance a project promoted by a 
women entrepreneur. The problem gets 
compounded if the women entrepreneur happens to 
be an unmarried one because the bank official 
suspects that after marriage the women will leave 
that station. The bank insists on having at least one 
male partner in the project. One women beneficiary 
said that the guarantee given by only a male person 
is considered valid. These views are in league with 
the views of Holly and Rosen, who in their study 
conducted in USA opined that banks and financial 
institutions, historically viewed women 
entrepreneurs as more doubtful propositions than 
men, often discriminating subtly or overtly in 
lending practices. Reporting on a survey of bank 
loan officers the researchers found that 
characteristics normally attributed to successful 
entrepreneurs were commonly ascribed to men than 
to women. The respondents alleged that a women 
entrepreneur allured by many facilities and 
incentives provided by the government soon loses 
her enthusiasm and zeal when she observes the real 
working of these agencies. The women 
entrepreneurs opined that some of these delays are 
procedural whereas some others are deliberate-
where corruption plays a major role. Delay in 
project implementation results in cost overrun and 
the funds meant for the project gets depleted either 
on account of her personal withdrawals during the 
period or owing to pre-operational expenditure.  
21.0 percent of entrepreneurs highlighted a typical 
problem faced by women entrepreneurs. These 
respondents said that as and when the authorities 
come to know that the unit is being run by a 
woman, they discourage allotting sales tax number. 
12.2 percent women entrepreneurs highlighted their 
ignorance about various procedures, laws and 
complicated bureaucratic set-up while dealing with 
entrepreneurial support organizations. 
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Financial Problems: 
Typical entrepreneurs of small scale enterprises 
start well, but somewhere down the line in their 
day-to-day operations they miss the route to 
success. In more than half such cases the reasons 
identified can be attributed to financial 
mismanagement. At times, such entrepreneurs have 
a feeling that they are doing financially well, but 
year and consolidation of accounts indicate an 
altogether different picture, i.e. loses or almost on 
the verge of losing. Financial supports as well as 
financial viability, therefore, are the most important 
considerations of any business proposition. 
Table No-9 
Financial Problems 
Financial Problem Total No of 
Respondent 
Percent 
(%) 
Reluctance by 
financial institution 
to extend credit to 
women 
50 43.8 
Inability to provide 
collateral security 
and margin money 
16 14.0 
Tight repayment 
schedule 
16 14.0 
Inability to 
understand the 
nitty-gritty of 
financial 
management 
32 28.0 
Total 114 100 
The sample women entrepreneurs, in general, 
complained of lack of adequate finance, especially 
at the time of starting the enterprise. As is evident 
from the table, 43.8 percent women entrepreneur 
complained of reluctance on the part of Financial 
Institution (FIs) in extending credit to Women 
entrepreneurs. Some of the unmarried respondents 
stated that the problem of availing finance from 
external agencies becomes more acute in case of 
unmarried women entrepreneurs because of 
apprehension of a possible change of station after 
the marriage and also possibly complete or partial 
loss of decision-making power with women 
entrepreneurs. 14.0 percent of the respondents said 
that these institutions insist on collateral security as 
well as the requirement of a certain percentage of 
project cost as margin money which the women 
entrepreneurs find difficult to bring in. These 
respondents said that, in general, women have 
barely any property or money in their name which 
they can give as collateral security or margin 
money for their proposed project. 14.0 percent of 
women entrepreneurs who were able to secure loan 
complained of tight repayment schedule. They said 
that entrepreneurs in general and women 
entrepreneurs in particular find it extremely 
difficult to adhere to heavy repayment installments.  
28.0 percent of women entrepreneurs expressed 
their inability to understand the nitty-gritty of 
financial management of the enterprise. They found 
it too difficult to understand given their general 
educational background and felt the necessity of 
undergoing training in this area. 
Personnel Problems: 
Efficient management of human resources is an 
important factor in determining the growth and 
prosperity of business enterprise. This is 
particularly true in case of small industry where the 
owners have to forge a close and more personal 
association with their employees. 
Table No-10 
Personnel Problems: 
Sl.No Personnel 
Problems: 
Total No of 
Respondent 
Percent 
(%) 
1 Hesitation of 
male labor to 
work under 
lady boss 
50 43.8 
2 Retention of 
labor 
34 29.8 
3 Negative 
attitude of 
labor force 
16 14.0 
4 Lack of 
experience to 
deal with 
personnel 
14 12.2 
 Total 114 100 
 As is evident from table no- 10, one of the 
problems cited was that labor (especially the male 
labor) does not prefer working under a lady boss. 
They said that a women entrepreneur is not taken 
seriously by the labor force. Make ego also gets 
hurt in some cases of male labor as a result of 
working under a woman. Retention of labor was 
cited as another problem. The respondents said that 
once trained, they (the employees) leave for better 
job prospects and even some of them set-up their 
own micro-enterprises. The women entrepreneurs 
also expressed their inability to change the negative 
attitude of the labor force while some of them 
complained of unionism amongst them. 12.2 
percent of women entrepreneurs also admitted the 
lack of experience and self-confidence on their part 
to deal with personnel working in their 
organizations. 
Conclusion : 
 Finance holds the key to all business activity. In 
this study it has been found that there are structural 
barriers to women obtaining money to start and 
grow their own business. Especially the financial 
institutions are skeptical about the entrepreneurial 
abilities of women. For example, some of the 
unmarried respondents stated that the problem of 
availing finance from external agencies becomes 
more acute in the case of unmarried women 
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entrepreneurs because of apprehension of a 
possible change of station after the marriage and 
also possibly complete or partial loss of decision-
making power with women entrepreneurs. The 
respondents said that these institutions insist on 
collateral security as well as requirement of a 
certain percentage of project cost as margin money 
which the women entrepreneurs find difficult to 
bring in. Women have barely any property or 
money in their name which they can give as 
collateral security or margin money for their 
proposed project. Women entrepreneurs expressed 
their inability to understand the nitty-gritty of 
financial management of the enterprise. They found 
it too difficult to understand given their general 
educational background and felt the necessity of 
undergoing training in this area.  
 The traditional societies which assigned 
the roles of homemaker to women, were judicious 
in their approach, in the way that the women were 
expected to perform the role that was 
commensurate with their interests and background. 
There was little discrepancy between what women 
understood to be their foremost duties and 
responsibilities and the expectations of the 
significant other and society at large. Hence, what 
women wanted to do and be so congruent with the 
expectations of the husband, children and other 
members. She wanted and strived to be a good 
mother and wife and was appreciated in her role, 
within the framework of traditional norms, values 
and an existent patriarchal ideology. As Betty 
Friedanin in the book “Feminine mystique”, 
published in 1963 reveals that white, heterosexual, 
middle-class women were discontented and 
unhappy despite apparently living the “ideal” 
female life, but were unable to explain why-“the 
problem that has no name.” Although this work can 
be accused of being ethnocentric and ignoring the 
fact that black and working –class women in the 
United States were forced to take paid 
employment, nevertheless it is an important work 
in second-stage feminism.  By starting from her 
own personal experience as a wife and mother and 
rejecting biological explanations for women‟s 
discontent, she was able to provide a  powerful 
case for the political nature of women‟s 
experiences-that personal is the political. There 
were few distractions available to her that could 
affect this accepted lifestyle adversely. It can well 
be presumed that she was more or less a satisfied 
person, whose abilities and aptitude was well 
utilized within the single role of a homemaker. She 
accepted the economic role largely as the 
responsibility of the husband and her own 
secondary role to support him this pursuit. 
The forces of modernization, 
industrialization and urbanization combined with a 
greater awareness of gender issues, along with 
education and knowledge, exposure led to definite 
changes in the perceptions, motivations, striving 
and potentialities of women as human beings. 
There has been lots of self-evaluation and 
redefinition of her priorities in life, accompanied 
by radical changes in what she expects of herself. 
The consequences of women going out to work had 
its own implications at different levels.  
Women entrepreneurs hinted at facing of 
resistance from either husband or parents or 
parents-in-laws. They said that the major fear of the 
family was that she (the women entrepreneur) 
would not be able to pay proper attention to 
children and parent-in-laws and would also neglect 
the housework. And some respondents said that 
theirs is a very conservative family. The family 
feels that it is not good for women to travel and 
stay out of the house. Even they did not allow to 
talk to strangers, some respondent hinted at the fear 
of insecurity on the part of husbands and/ or parent-
in-law. These respondents said that their husbands 
and/ parent-in-law feared insult and humiliations at 
their (the women entrepreneurs) hands after the 
success of the enterprise. These respondents further 
opined that husbands are jealous of their wives‟ 
success and economic independence. Women 
entrepreneurs said that they faced resistance from 
husband / parents / parents-in-laws because of lack 
of confidence in their (the women entrepreneurs) 
abilities to set-up and manage a business enterprise. 
Women entrepreneurs hinted at the lack of 
confidence on the part of the family due to 
misplaced fears that women from a service 
background cannot run a business successfully. 
One unmarried women entrepreneur said that her 
parents were insisting on her marriage because of 
her getting „over-aged‟. Women entrepreneur said 
that she was treated like a maid in the house and 
despite her best efforts to please the in-laws, she 
could not succeed and therefore revolted and set up 
her own business. Women entrepreneur said that 
she did not get any vociferous „no‟ from the family, 
but was discouraged to venture into an 
entrepreneurial career. No helping hand was 
extended to her in sharing of the household work. 
Non-access to the family‟s financial resources for 
setting up business and non-cooperative attitude of 
family members while traveling out of the station 
were other discouraging factors experienced by 
women entrepreneurs. 
The women entrepreneurs who were able 
to tide over the problems/ resistance from the 
family members were asked as to whether they find 
any positive attitudinal change on the part of 
husband or parents/ parents-in-law (as the case may 
be) after the success of their enterprises. While the 
majority replied in the affirmative, said that their 
family members were still unable to reconcile to 
their entry into entrepreneurial career. 
Suggestion: 
After close analyses and deliberation researcher has 
arrived some suggestion for the development of 
women in entrepreneurial world are as follows: 
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 Consider women as a specific target group 
for all development programs. 
 Better educational facilities and schemes 
should be extended to work folk from 
government part. 
 Adequate training program on 
management skills to be provided to 
women. 
 Encourage women‟s participation in 
decision making. 
 Vocational training to be extended to 
women's community that enables them to 
understand the production process and 
production management. 
 Skill development to be done in women‟s 
polytechnics and industrial training 
institutes. Skills are put to work in 
training-cum-production workshops. 
 Training and counseling on a large scale 
of existing women entrepreneurs to 
remove psychological causes like lack of 
self-confidence and fear of success. 
 Counseling through the aid of committed 
NGOs, Psychologists, managerial experts 
and technical personnel should be 
provided to existing and emerging women 
entrepreneurs. 
 Through the mass media camping there 
should be a general awareness regarding 
women's entrepreneurship program. 
 Continuous monitoring and improvement 
of training programs. 
 Making provision of marketing and sales 
from government part. 
 To encourage more passive women 
entrepreneurs the women's training 
program should be organized that taught 
to recognize her own psychological needs 
and express them. 
 Making provision of micro credit system 
and enterprise credit system for the 
women entrepreneurs at local level. 
 Repeated gender sensitization programs 
should be held to train financiers are to be 
provided by state run agencies. 
 A women Entrepreneur‟s Guidance Cell 
set up to handle the various problems of 
women entrepreneurs all over the state. 
 District industries Centers and Single 
Window Agencies should give guidance 
to women in their trade and business. 
 Programs for encouraging 
entrepreneurship among women are to be 
extended at local level. 
 Training in entrepreneurial attitudes 
should be incorporated in  school and 
college level education through well-
designed courses, which build confidence 
through behavioral games. 
 More government schemes to motivate 
women entrepreneurs to engage in small 
scale and large scale business ventures. 
 There should program based on social 
awareness with, related to gender 
sensitivity. For example, Parents of 
unmarried potential women entrepreneurs 
should prefer spending money on setting 
up of her business than giving preference 
to her marriage. Society needs to change 
its negative attitude towards women 
entrepreneur. She should no more be 
considered as an oddity and should be 
judged based on her merits instead of sex. 
Expression of creativity in every form 
should be allowed to help woman bloom 
to her full stature. She must be given 
effective pro-active support system at 
home. 
Overall, it was felt that gender equality in relation 
to women‟s enterprise development should be 
further supported through identifying and 
promoting good practice, for example, by enforcing 
laws and procedures in an equitable and transparent 
manner and by designing special support service to 
meet the needs of women‟s businesses. 
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